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Finally, an infographic that understands. Nod along (and feel vindicated) as you peruse the stats you've long felt CREATIUE
to be true but never seen proven with cold, hard data. If vou're a creative, this one's for you. *
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Mobile photo trends: Say

TALK ABOUT IT.

Being creative hasn't gotten any easier in the “always on” digital world.

It demands more assets and better, standout creative all in less time and
with tighter budgets. A new study of creative industry professionals* shows
creativity under threat. The good news is you're not alone. So, prop open
your eyelids, hit snooze on that meeting request and learn about the others
out there who have been asked to make a black and white ad “more colorful.”
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BREAKING: MOJO MISSING.
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3in 4 that have time
constraints believe
they are stuck in a
rut and have too
many competing
priorities to make
time for reflection

60% had “great ideas”
in the last year, but
not enough time or
support to complete
their masterpieces
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Source

We commissioned KRC Research to conduct a survey of 404 creatives across the US and UK from August 15
through August 24th, 2013.
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